


HSE!sun

[eHb 3 - 23 uona, cy66ota

""""




JeHp 3 - 23 vonAa, cybéboTa

8.00-10.00

.00-11.20

bpa3oBaTe/ibHble NPOrpammol
CTUMYIMPOBaHMI0 MHHOBALMOHHOM U
NpeAnpYHUMATENIbCKOM AEATENIbHOCTH -
IT Intel B Poccun 1 3a py

Anekceit Hukonaes (Intel)

Hardware vs Software: pa3sHble cTapTanbl

Uropb PoxaecTBEHCKMH

11.20-12.00 . .
- pa3Hble noaxoapbl (Bu3Hec-uHKyb6aTop "MHrpms’)
12.00-12.20 | Koge-6pelk
Hukonam CaBuH
12.20-13.00 i;agggér_la;:“-re“ KaK (opmar pacorel (bn3Hec-nHKybaTtop «GrowthUp»,
Startup Crash Test)
13.00-14.00 | O6ed
MeXBY30BCKMHM GU3HEC-MHKY6aTOop AHTOH TUTKOB v
14.00-14.40 " [Ipy6a" - OMbIT NOAAEPKKM MHHOBALMI (MeXXBY30BCKMU CTYyAeHYECKMM
Py AASP 4 BGu3Hec-uHKyb6aTop «/pyxb6a»)
14.40-15.20 B3anmoaencTemre 601bLION KOMNAHMN U FpUropHit BakyHoB (AHZeKc)
CTapTanos Ha Npumepe AHAeKca
15.20-16.00 3HDCMCTEM&UMHHy6aTUPa: pasBuTHE Mapna AgamaH (Digital October)
NapTHEPCKOM CeTH
16.00-16.30 | Koghe-6pelik
16.30-18.00 MHTEepaKTMBHAA CcecCcUA: MHPpaCcTpyKTypa | MMxann KopHees

noggepXxKu npednpuHMMarTe/1bCTtBa

(Greenfield Project)
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Intel Corporation:
¢CKS 22NIRQa [IINBSaud {SYAO

One of the Top Ten Most Valuable Brands in the WorldI0rConsecutive Years
Invests $00Million Each Year in Education Across More thstCountries
The Singld_argest Voluntary Purchaser of Green Power in the United States

Nearly One Million Hours of Volunteer Service in Our Communitie2009




FORTUNE 500, ranking of America's
largest corporations (May 2011)

Rank Company Revenues Profits
($ millions) ($ millions)
1 Wal-Mart Stores 421,849.0 16,389.0
2 Exxon Mobil 354,674.0 30,460.0
6 General Electric 151,628.0 11,644.0
11 Hewlett-Packard 126,033.0 8,761.0
26 Procter & Gamble 79,689.0 12,736.0
35 Apple 65,225.0 14,013.0
38 Microsoft 62,484.0 18,760.0
41 Dell 61,494.0 2,635.0
56 Intel 43,623.0 11,464.0
62 Cisco Systems 40,040.0 7,767.0
70 CocaCola 35,119.0 11,809.0
78 Amazon.com 34,204.0 1,152.0
84 DuPont 32,733.0 3,031.0
91 American Express 30,242.0 4,057.0
92 Google 29,321.0 8,505.0
96 Oracle 26,820.0 6,135.0
97 3M 26,662.0 4,085.0
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The solutions that emerge at the
end of the Human-Centered Design
should hit the overlap of these
three lenses; they need to be
Desirable, Feasible, and Viable.

dPHOfIsqetse Odzts o IDECEE®D) DO ¢

AV Nikolaey, 2011 27



AV Nikolaev, 2011

e e Y c omt¢t ™ e
Y m o0 e omt 'E
e Y xmc - ".e"o 70
t o 0 c h T o
* Zt O ’—* L g OO . )
< TET
m t o a om t 0O a
c omt ho e Y
t*h oe"ge W T "t E
em¢t h x a e t ~
h o e Y cC o t
e onv A'EI’]
'Ht o c o t

28



Leap ahead













